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O NMPOrPAMME

HAYHUN NHAYE — obpasoBaTesibHasi NporpamMma g couuasbHbIX NpeanpuHUMaTesnien u
pykoBoguteneun HKO, nomorarowmx n1ogsam ¢ UHBaJIMAHOCTbIO, BeAYLLMX KOMMePYeCKyo
BeATeNbHOCTb, C GOKYCOM Ha AoCTMXKeHUe UHAHCOBOM YCTOMYMBOCTU NPOEKTOB.

Muccua nporpamMmbl - pa3BUTb U MNoadepXaTb OpraHu3aumm wu
couManbHbIX MpegnpuHUMaTenen, paboTalwmx ¢ AAbMU  C
NHBAaNIMAHOCTbI, YTOObI OHW YBENNYUAN CBON COLMANbHbIN BKNag U1
noMornu 6onblIEMY KOAMYECTBY NtOAeN, TEM CaMbiM MpUBEKas
BHMMaHME K YCTOMYNBOMY Pa3BUTUIO COLMANBHOTO CEKTOPA.

3A4HEM?

Mporpamma cOCTOUT U3 KOHKypCa 3asiBOK U NpOrpamMMbl pasBuUTUS:
Tpex MecsieB MHTEHCUMBHOW paboTbl Haj COBEPLIEHCTBOBAHUEM
6usHec-Mogenen C MOMOLWbIO KypaTOPOB M 3KCMEpTOB MO
couManbHOMy BKNAAy, MPOABWXEHUIO, MPOAYKTY, NPOoAaxam, puHaHcam,
paboTe C KOMaHAoOW, My6ANYHbIM BbICTYMNEHUAM, WUCMONb30BaHUWO IT
TeXHONOrUN.
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YYACTHUKM MNPOIrPAMMBDI
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CoumanbHble
npeagnpuHUMaTenu

Mpoektbl HKO n
o6LecTBeHHbIX
opraHusauum

C 3/IEMEHTAMMU
npeanpUHMMaTENbCKOM
aesaTenbHOCTU (MK
HaMepeHWeM UX BHeapUThb)

[lesaTenbHOCTb  OpraHuM3aunin/coumanbHbIX
npeanpuaTUN  HanpaB/fieHa Ha OKasaHue
cucTeMHoM nomowm nogam ¢ OB3 Bcex
BO3PacTOB.

Mepuop [eATENbHOCTM OpraHuMsauum -
MUHUMYM 6 MecsaueB, eCTb MNPOAYKT WU

ycnyra, onpoboBaHHble
6narononyyatensamu
OpraHusauus [0J/DKHA NMETb

3aperucTpmMpoBaHHOE OpUANYecKoe nnLo
nnu UM

He paccmaTpuBaloTCS opraHusaumm,
OKasblBawlLne
MeaANLUNHCKNE/peabunmntayoHHbIe YCIyru



KAJIEHOAPD NMPOIrPAMMDI

C6op OT60p
3afBOK duHanucros
10-20
aBrycra
28 anpena- 22 uioHa - 10
21 ntoHs aBrycra

BBogHble
Be6UuHapbI n
KOH(epeHUua
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Mporpamma pa3BuTus

Mopynb Mopynb
“n (I\)Aoéu%ﬂzme “HM%.U.);J;;M” “PaboTa ¢ “NMy6nnyHble
PoAB! PoA KoMaHgon” BbICTynAeHnsa”
® o L L L o [ L
. Mopyns Moaynb Mogynb / Mopynb
CouvanbHbin “NMpopykt” “DuUHaHCbI” cnonb3oBaHue
BKNnag” IT

E)xxeHepenbHble BCTPEYU C KypaTopoMm

PaboTa c ncuxonorom

15-30
HOs16ps

duHan



NMPOrPAMMA PA3BUTUA

B TeueHue 12 HepeNlb yYAaCTHMKMY paboTaloT Haf, pa3BUTUEM KOMMNETEHLUI Yepe3 MUHCTPYMEHTbI MPOrpamMmbl pa3sBUTUSA:

O6pasoBaHue

1) 8 TemMaTU4eCKMX TPEHUHIOB Ha BBOAHOM
KOH(epeHUMY 1 OHNalH

2) 8 TemMaTU4YecKMX AOMALUHUX 3agaHNM

3) 8 TemaTuyeckux Be6uMHapoB c pa3bopom
[13 v oTBeTaMm Ha BOMpOChl

4) BBogHbIV BeEBMHap, npeadvHanbHbI
BebMHap 1 BebMHap no ganbHenwmnm
waram

BcTpeuu c KypaTopom

Ha rpynnoBbIxX n UHAMBUAYaNbHbIX BCTPEYax C
KypaTopaMu y4acTHUKM hOPMUPYIOT Lienn Ha
nporpaMmy 1 Kaxxayt Hegento, pasbupatot
nporpecc 1 paboTatoT Hag olnbKamu.
KypaTop - ycnewHbIi npeanpuH1MaTenb,
TEMaTUYECKUN BAN3KUI yHaCTHUKaM
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0O6wui yar

B yaTe yyacTHUKM obcyxpatoT
HOBOCTM MPOEKTOB, MOMOrAT Apyr
APYrYy Y BensTca nonesHomn
nHdopmaumen

Pa6oTa c ncuxonorom

Bo BpeMsi nporpaMmbl y4acTHUKN
MOryT NpoXoanTb Ce€aHCbl C
NCUX0N0roM ABax bl Mecsl. PaboTa
6ypeT HanpaB/ieHa Ha NpeofoneHme
NINYHbIX 6apbepOB U JOCTUKEHNE
nepcoHanbHbIX Lenen B nporpamme.

Moppep)Xka meHea)xepa

MeHep)xep nporpaMmbl CONPoOBOXAaeT
YYaCTHMKOB Ha MPOTSHKEeHNe 2
MecsLeB, OTBEYaeT Ha BOMpPOChl,
3HaKoOMUT ¢ cooblecTBoM Impact HUB

OuHble MeponpuaTus

1) BBogHas KoHhepeHuus,
OTKpbIBatoLasi MporpamMmmy
Pa3BUTUSA C TPEHUHIaMM Mo
MOoaynsam

2)  ®wuHan nporpammsl ¢
NUTYMHIaMn GUHANUCTOB U
LlepeMOHMEN HarpaxxaeHns
nobeanTenen



3KCMNEPUMEHTAJIbHbIU DIGITAL TPEK

Muccus 5 Mporpamma pa3Butus

Pa3BnBaTb ycTondumeble undposble YyacTHUKM Tpeka 6ygyT paboTaTb C OTAENbHbIM KypaTOpPOM - 3KCMEepTOM B
peweHus B cdepe  counanbHoro cdepe coumnanbHoro npeanpuHnmatenscrsa u digital.

npeanprvHMMaTenbCTea 1 WHKIKO3MK B ®UHanUCTbl Tpeka byayT NpPoxoauTb C APYrMMU yYacTHUKaMu: “CoumnanbHbIi
Poccuw. BKknag”, “MpopsmxeHne”, “NMpoaykt”, “©unHaHcbl”, “Mcnonb3oBaHune IT”, “PaboTa

c KoMaHpaon”, “NMy6nnyHble BbICTYyNAeHNS”.

flononHuTenbHaa YacTb Mofynen byaeT cneynanbHO NOArOTOBEHA ANS TPEKa,
yumnTbIiBas cneumdumyeckme npoueccol digital npoektos: “Product/Market Fit”u
“FOHMT-3KOHOMMKA” 1 BygeT NPOBOAUTLCS B PopMaTe KOHTEHTHbIN BeOMHap +

Y4yacTHUKMU
MpoekTbl Ha cTagmsx seed, KoTopble
cospatot digital npogykTbl, nomMoratouwme

nopam ¢ OB3. AOMallHee 3agaHne + BebnuHap Q&A.

C6op 3a8BOK

Tpek npepgnonaraeT oOTAeNbHbIN CcHOp Mporpamma pasButus

3as1BOK Yepes pa3fen Ha canTe, KOHTEHT B

coumanbHbIX ceTsx n OHNaNH- Moaynb Mopynb Moaynb

MeponpuatTus B MockBe M (DOKYCHbIX ooropynb  , “Product/Marke “IOHuT- “Paborac
poaBMxKeHMe t Fit 3KOHOMMUKA KOMaHOou

pervoHax. Takke NOUCK NpoeKkToB bygeT ° Py Y Py PY ® PY Py ®

Npon3BOAUTbLCA Yepes apyrue IT n busHec « Moaynb Moaynb Moayib y Mogynb “I_IM60[J,ynb

aKcenepatope!. e Quaancer” Ty nnets”
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NMPOCBETUTEJ/IbCKUE MEPOINMPUATUA NO UHKITIO3UU

B 2020 rogy B pamMKax nporpammbl «HauyHu MHa4ve» GygeT NpoBOAUTHLCA cepus
MPOCBETUTENIbCKUX OHJTAMH-MEPONPUATUIA MO UHKK3UM CO CMKepaMm POKYCHbIX
pernoHos (B npsiMoM achupe 1 3anmcu)

Bo3MoXHble hopMaTbl MEPONPUATUIA:
e JleKTOpwWMU - BbICTYMJIEHMS IKCNEPTOB M3 BU3Heca, col, cekTopa, HKO
e “Ypoku pobpa” - mMeponpusaTUS, HamNpaBAeHHble HAa (QOPMUPOBAHME
TO/IEPAHTHbIX YCTAHOBOK MO OTHoweHuto K nawogam ¢ OB3, u
NpoBefeHHbIe B 4OCTYNHOW MHTEPAKTUBHOM hopMe
e TED Talks - 2-3 KOPOTKMX M €MKMUX BbICTYMNNEHUS CMUKEPOB O Pa3HbIX
NPOSABAEHUAX UHKTO3UY
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BblIEOP ®UHAJIUCTOB U NOGEAUTENEN

16 NpOEKTOB Ha CTapTe - MUHUMYM 12 goxoaaT Ao pmHana, CTaHOBATCS NobeguTensiMm 1
noay4atoT NPuU3bl:
e TpeBen rpaHTbl - TrpaHTbl Ha MOe3QKM Ha KOHQepeHuMn wn y4yacTue B
obpa3oBaTesnibHbIX MporpamMmmax B Poccum n 3a pybexom
e [lpo-60HO MpOEKTbl - CheunanbHO pa3paboTaHHble A1 KOHKPETHbIX MPOEKTOB
CUCTEMHbIE peleHNs C BOB/IeYEHMEM NPO-60HO KoMaHpg 13 PocbaHka
e (CrpaTtermyeckme ceccmu gNns KOMaHgbl NpoeKTa
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AOCTUXXEHUA NPOIrPAMMBDI

3a 2 ropga peanusauun nporpamma PocbaHka n Impact Hub Moscow
HAYHW MHAYE cTana naypeaToM c/iegyoWwmx npemMuii:

®OPYM JOHOPOB

JNlaypeat npemun "/lngepbl KOPNOPaTUBHON 61aroTBOPUTENBHOCTY B
napaguMrmMe yCTOMYMBOrO pa3BuTUS" B paMKax KOHKypca «/lugepsl
KOoprnopaTUBHOWN 6N1aroTBOPUTENBHOCTU»

«Jlydwas nporpamMma, cnocobCcTBytoLLas pa3BUTUIO MHDPACTPYKTYPbI
[EeATeNbHOCTH HEeKOMMEpPYECKUNX opraHusauun,
6naroTBOPUTENBHOCTU U JOO6POBONBYECTBA B PErMOHE MPUCYTCTBUS
KOMMaHUM» C BCEPOCCUNCKON o06pas3oBaTeNbHOW Mporpammoin ans
coumanbHbix npeanpuHumaTenei n HKO «HauHu nHave».

FINAWARDS

Bcepoccuinckas nporpamMmma nopaaepXKu coLManbHbIX
npegnpuHumateneit 1 HKO «<HAYHW MHAYE» PocbaHka n Impact Hub
Moscow 6blna HarpaxgeHa npemuein Finaward, 3aHsiB nepBoe MecTo B
HOMMHaLMK «CoLMabHbIN MPOEKT».

nMnyabcC AOBPA

«MMNYNbC OOBPA» 3a Bcepoccuinckyto 06pa3oBaTefibHYHO
nporpammy Afas couuanbHbiX npeanpuHumatenein n HKO
«HA4YHU MHAYE» B HOMUHaLUMK «3a NyYLY0 KOPNOpPaTUBHYHO
nporpammy no pa3BuTuIo coumanbHoro
npeanpuHUMaTenbCTBa.

YNPABNEHVNE U3BMEHEHUSAMW. BUBUOHEPbDI

MAO POCBAHK (coBmecTHO ¢ Impact Hub Moscow)
Bcepoccuinckas nporpamma ons coumanbHbIxX
npeanpuHumateneit n HKO «<HAYHU MHAYE»

HoMuHaums: «YcnewHbln cTapT»

RETAIL FINANCE AWARDS B HOMWHauuu
couManbHbIA NPOEKT - «HauyHu nHave»

«Jlyqwmm



NMPOrPAMMA HAYMHU MHAME 2018-2019 B LIUDPAX

306 330+

3a8BOK ynoMuHaHuii B CMU

24 23 10

puHanucra

¢duHanucros us 15 ycnewHo npusepoe
ropogos Poccum 3aBepluuvnu
nporpammy
21 17 100 nes
nokKasasum pocT BbILAM HA nporpammbl no
[O0X0a0B B CaMOOKynaemMocTb pe3synbTtaTtam onpoca
nporpamme y4acTHUKOB
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OMNMEPATOP NPOrpPAMMBI

IMPACT HUB MOSCOW

IMPACT

210):4 Moscow

HanpaBneHusi paboTbl:

* Pa3BMTUe COOBLLECTBA COLMANBHbIX
npegnpuHUMaTeneil, 3KcnepToB U3 6M3Heca,
HEKOMMEPYECKOro CEKTOPa, Hay4HOW cpepbl;

* Co3paHue obpasoBaTe/ibHbIX NPOrpamMM As
npegnpuHUMaTenei u KpynHbIX KOMMNaHWI;

* [pepocTaBneHune NAOWAAKM A5 paboTbl U BCTPeY B

LueHTpe Mocksbl (Kutain-ropog,).
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Impact Hub Moscow - ueHTp noppep)XKu couuasibHO 3HAYUMBbIX
npeanpuHUMATE/IbCKUX  MPOEKTOB. YacTb  MeXpyHapopgHoM
accoumaumm Impact Hub, gencreyrowen c 2005 roga B EBpone u B
6onee 100 ropopax mupa B 2019 ropy

C 2014 ropa opraHu3yeT NPOCBETUTENbCKNE, MHKYBALMOHHbIE aKCcenepaLuoHHble NPOrpamMMbl O Teme
coumanbHOro npeanpuvHMMaTenbCTBa BMeCTe € NapTHepamu: Poctenekom, MTC, PYCA/I, PBK, SAP, Citi,
DANONE, ®oHp «Halue byayuiee», doHp BEnns, MitOst, BMW Foundation, Robert Bosch Stiftung.

3a Tpu roga paboTbl Mbl MTOMOW B pa3BuTum 6onee 70 cTapTanam, KoTopble co3aanu 6onee 470 pabounx
MecT. bnarogaps Halwen feaTeNnbHOCTM CoLManbHbIM NpeanpuHMMaTeNbCTBOM 3aMHTepecoBanmch 6onee

19000 yenoBek.




HAYHUA UHAME
2020
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